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Product Review
Jim Fleckner – Passenger Segment Manager



Non-Directional

Tread Design

Cross Rotation

Compatible

45-Day

Road Test

Durable Uniform

Construction

Nylon

Overwrap

Coupled Silica

Compound

Premium Touring

All-Season Tire

H&V-Rated

T-Rated

2008

AVENGER TOURING LSR

Treadwear Protection 80K (T), 60K (H/V)

Limited Warranty Premium



Premium Touring

All-Season Tire



Non-Directional

Tread Design

45-Day

Road Test

Nylon

Overwrap

Durable Uniform

Construction

SCSTM Siping

Cross Rotation

Compatible

Premium Touring

All-Season Tire

Coupled Silica

Compound
Asymmetric

Tread Design

LSR GRAND TOURING

Treadwear Protection 80K (T), 60K (H/V), 50K (W)

Limited Warranty Premium



LSR GRAND TOURING

Coupled Silica

Compound

The high-content silica tread compound improves traction in wet conditions, reduces 
heat generated by tire and lowers rolling resistance for better fuel mileage.



SCSTM Siping

SCS TechnologyTM (Stability Control Sipes) allows the tread elements of the tire to 
interlock which provides more surface area contact with the road.  Improves tire handling 
to give you more confidence and better control.

Approximate Half Worn

As the tire wears, the stability control sipes 
provide consistent performance throughout the 
life of the tire.

LSR GRAND TOURING



LSR GRAND TOURING

Outside pattern Inside pattern

The asymmetric design allows for tread pattern tuning from the inside to outside.  This 
design type also allows for cross-rotation* which promotes even wear balance and 
reduces heal-toe wear to minimize pattern noise generation.

Asymmetric

Tread Design

Elements with higher 
density siping optimized 
for improved traction in 
wet and light snow 
weather conditions.

Elements with optimized 
siping provide stability for 
excellent cornering and 
handling.

* Follow recommended rotation schedule



LSR GRAND TOURING



LSR GRAND TOURING

T-Rated

30 Sizes

UTQG: 780-A-A

80,000 Mile Warranty

H-Rated

26 Sizes

UTQG: 620-A-A

60,000 Mile Warranty

V-Rated

24 Sizes

UTQG: 580-A-A

60,000 Mile Warranty

W-Rated

5 Sizes

UTQG: 500-A-A

50,000 Mile Warranty

185/60R15 215/65R16 195/60R15 225/45R17 195/55R15 215/55R17 225/45R17

195/60R15 225/65R16 205/60R15 235/45R17 205/65R15 225/55R17 235/45R17

205/60R15 235/65R16 215/60R15 225/55R17 225/50R16 235/55R17 235/55R17

215/60R15 225/70R16 225/60R15 225/65R17 195/55R16 225/60R17 225/45R18

185/65R15 225/55R17 185/65R15 235/65R17 205/55R16 235/45R18 235/50R18

195/65R15 235/55R17 195/65R15 215/55R18 225/55R16 245/45R18

205/65R15 215/60R17 205/65R15 225/55R18 205/60R16 235/55R18

215/65R15 225/60R17 205/50R16 225/60R18 215/60R16 225/60R18

205/70R15 235/60R17 205/55R16 255/65R18 225/60R16 245/45R19

215/70R15 215/65R17 215/55R16 235/55R19 235/60R16

205/55R16 225/65R17 225/55R16 255/60R19 215/45R17

205/60R16 235/65R17 205/60R16 205/50R17

215/60R16 225/50R18 215/60R16 215/50R17

225/60R16 225/55R18 225/60R16 225/50R17

235/60R16 235/65R18 205/65R16 235/50R17



Features & Benefits MC-440 SRT TOURING LSR GRAND TOURING

Treadwear Protection
T=40,000     H=40,000

V=40,000
T=65,000    H=50,000

V=50,000
T=80,000    H=60,000
V=60,000    W=50,000

Limited Warranty Standard Standard Premium

Nylon Overwrap X X X

Cross Rotation
Compatible X X X

45-Day Road Test X

2nd Gen Coupled
Silica Compound X

Enhanced Carbon Black
All-Season Compound X

All-Season Compound X

Segmented Molds X* X X

3D Micro-GaugeTM

Siping X X

Asymmetrical Tread Design X

Passenger Portfolio



S-Rated T-Rated H-Rated V-Rated W-Rated Y-Rated
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Cosmetic

LSR Grand Touring

SRT Touring

MC-440

Avenger 
G/T

Zeon RS3-A
Zeon RS3-S

Zeon RS3-S

A/S IV

Passenger Portfolio



COURSER C/T

Treadwear Protection None

Limited Warranty Standard

Commercial Grade Traction

All-Season Tire

Non-Directional

Tread Design
Durable Uniform

Construction

Cross Rotation

Compatible

Anti Stone

Retention

Nylon

Overwrap

Stud Pin

Compatible

All-Season

Compound



Commercial Grade Traction

All-Season Tire

COURSER CXT



Anti Stone

Retention

Nylon

Overwrap

COURSER CXT

2
Duo-Tech2

Construction

Durable Uniform

Construction

Cut-N-Chip

Additives

Silica Infused

Compound

Commercial Grade Traction

All-Season Tire

Non-Directional

Tread Design

Cross Rotation

Compatible

Stud Pin

Compatible



COURSER CXT



COURSER CXT

Size Load Range Size Load Range

31x10.50R15LT C LT275/65R18 E

33x12.50R15LT C LT275/65R20 E

35x12.50R15LT C LT275/70R18 E

35x12.50R20LT E LT285/65R18 E

LT215/85R16 E LT285/70R17 E

LT225/75R16 E LT285/75R16 E

LT235/80R17 E LT295/70R17 E

LT235/85R16 E LT295/70R18 E

LT245/70R17 E LT305/55R20 E

LT245/75R16 E LT305/65R17 E

LT245/75R17 E LT305/70R16 E

LT255/80R17 E LT305/70R18 E

LT255/85R16 E LT315/70R17 D

LT265/70R17 E LT315/75R16 E

LT265/75R16 E



Highway Sport Truck All-Terrain
Commercial 

Traction
Mud Terrain
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SUV

LT

Courser HSX Tour

Courser HXT

Courser STR

Courser LTR

Courser AXT

Courser CXT Courser MXT

Zeon LTZ
Zeon XST A

Courser HTR Plus

Zeon LTZ

Courser HTR

Courser HTR

Courser AXT

Light Truck & SUV Portfolio



Size Additions

Product Size Sidewall Load Release

SRT TOURING 185/70R14 BLK STD APR

SRT TOURING 225/50R18 BLK STD APR

SRT TOURING 225/55R18 BLK STD APR

SRT TOURING 225/60R18 BLK STD APR

Product Size Sidewall Load Release

COURSER HSX TOUR 235/60R17 BLK STD Q3

COURSER HSX TOUR 245/50R20 BLK STD Q3

COURSER HSX TOUR 275/55R20 BLK XL Q2

COURSER HSX TOUR 245/55R19 BLK STD Q2

COURSER HSX TOUR 215/70R16 OWL STD Q2

COURSER HSX TOUR 235/65R18 BLK STD Q2

COURSER HSX TOUR 235/60R18 BLK XL Q2



Size Additions

Product Size Sidewall Load Release

COURSER AXT 275/55R20 OWL XL JULY

COURSER AXT 275/60R20 OWL STD OCT

COURSER AXT 32X11.50R15LT OWL C AUG

COURSER AXT LT265/70R18 OWL E AUG

COURSER AXT LT275/65R20 OWL E OCT

COURSER AXT LT325/65R18 OWL E JULY

COURSER AXT LT315/70R17 OWL E JULY

COURSER AXT LT265/65R18 BLK E OCT

COURSER AXT LT305/65R18 BLK E OCT

COURSER AXT 35X12.50R20LT BLK E OCT

Product Size Sidewall Load Release

COURSER HXT LT285/70R17 BLK E Q2

COURSER HXT LT275/65R20 BLK E Q2

COURSER HXT 205/65R15C BLK C Q2

COURSER HXT 185/60R15C BLK C Q2

COURSER HXT 235/65R16C BLK E Q2

COURSER MXT 35X12.50R17LT OWL E JULY

COURSER MXT LT255/75R17 OWL C JULY

COURSER MXT LT285/65R18 OWL E JULY

COURSER MXT LT295/70R18 BLK E JULY

COURSER MXT 37X13.50R20LT BLK D JULY

COURSER MXT LT295/55R20 BLK E JULY



Commitment to quality new products

Year Product(s)

2010
MC-440
Courser STR
Courser LTR

2011 Courser HSX Tour

2012 Courser AXT

2013 Courser MXT

2014
SRT Touring
Courser HXT

2016
LSR Grand Touring
Courser CXT



Thank you!
Any Questions?



Social Media
Jessica Egerton



Social Media 101

What are we discussing today?

An overview of social media and deciding if it is 
right for your business



Social Media 101

• What are we NOT covering?
– Not providing instructions on HOW to set up 

accounts (like a Facebook page)

– Not providing instructions on how to get likes, 
engagement, generate content

– Not providing instructions on the ins-and-outs of 
advertising on social media

– Not providing information on metrics or 
measurement



The Role of Media in 2016

MEDIA CONSUMPTION



The Role of Media in 2016



Critical Moments in the Purchase 
Process

I WANT TO KNOW MOMENTS
Curiosity can be triggered by anything and satisfied at any time.

66%
of smartphone users turn to their 
smartphone to learn more about 
something they saw in a TV commercial.

I WANT TO DO MOMENTS
We seek instruction of just about everything.

70% Searches related to “how to” on 
YouTube are growing at 70% per year.

I WANT TO BUY MOMENTS
Mobile assists in purchases across channels.

82%

Three moments for you to know: 

1. I want to know - when people 
turn to their phone to find out 
more info. 

2. I want to do - searches around 
instruction and “how-to”

3. I want to buy moments -
people checking information 
in-store “show-rooming” 

Of smartphone users consult their 
phone while in a store.



The Role of Social Media for My 
Business

INCREASE YOUR REACH

80% of marketers say social media has increased 
website traffic for their business

INFLUENCE PURCHASE INTENT

DRIVE LOYALTY

60% of small businesses say they have generated 
new business using social media

*Sources: HubSpot, Small Biz Sense, comScore Networks/TMP Directional Marketing

74% of consumers say they rely on social media to 
help with purchase decisions

81% of consumers are influenced by a social post 
from a friend when making a purchase decision

71% of consumers who experience positive customer 
service over social media are likely to recommend 
that brand to others



Social Media 101

Social media sounds awesome! 

Let’s do it!



The Role of Social Media

Before you get here….



The Role of Social Media

Before you get here….

You need to know a few more 
things. 



Things You Should Know About Social 
Media

The Good:
• You can build stronger, loyal 

relationships with customers

• You can grow your customer base by 
reaching new audiences

• In-the-moment/timely

• Ability to connect with highly targeted 
or customized groups

• Can be highly efficient

• Ability to have a direct connection 
with engaged or interested consumers



Things You Should Know About Social 
Media

The Bad:
• It is time consuming

• It is often used as a proxy 
for customer service 
and/or complaints

• If not handled properly, it 
can be extremely 
damaging to your 
company



Process Steps

1. Determine which audience you want to target

– An understanding of the roles each social media channel 
plays will help you decide

2. Determine what your audience cares about

– This will assist you in developing the right message and 
content

3. Develop a process for generating content and interacting with 
the consumers



Which Social Media Channels Are 
Right For You?

Quick tips:

• Teenagers gravitate Vine, Snapchat, YouTube, Tumblr and Instagram

• Women gravitate to Pinterest

• Adults can be found on Facebook

• Business connections are on LinkedIn

• Influencers and bloggers are on Twitter, Tumblr and Instagram



Which Social Media Channels Are 
Right For You?

Quick tips:

• Instagram and Pinterest are great for highly visual 
companies that use lots of impactful photography

• Vine, Snapchat and YouTube are great for companies 
that have a sense of humor and professionally 
produced content

• Facebook and Twitter are great for companies that 
want to share information 



You’ve Decided Where to Be… Now 
What?

• Create a strategy and a pipeline of content: you need a 
process and a plan

• Your content calendar should be planned a month in 
advance
– Allow for “opportunistic” posts

• What should you share?
– Share customer feedback or a testimonial
– Share specials or deals
– Respond to customer questions or complaints



On-Going Social Media Management

1. Make it a habit to monitor your pages

2. Respond as soon as possible

3. Always respond to feedback—good or bad

4. Customer service is the same on social media

5. Know when to take it offline



Other Thoughts

• Each of these platforms have opportunities 
for paid advertising

– First you need to decide if these are right for 
you, before exploring the advertising offerings 
they provide

– If you have identified your audience, your 
objective, you have a pipeline of content and an 
engaged audience, only then should you 
consider advertising as an option



A Final Word of Caution

Social media is not for every 
business

You should not participate in 
social media if:

1. You are unclear how to use 
social media and generate 

content to drive customers to 
your stores

2. You do not have someone who 
can be dedicated to this (and 

responsive!)



How Do I Get Started?

Options:

1. Designate someone at your company

2. Hire a local company to manage

3. Utilize Net Driven



Net Driven Social Media Master Tech

• Contact your Net Driven CRM 

• Contact Net Driven at 1.877.860.2005 or 
www.netdriven.com









Wrap Up

Questions?



BREAK



eCooper University/Training Rewards
Dan Kelly – Manager: Sales & Marketing Education 
February 2016



Why Do WE Train?

“80% of all tire decisions 

are based on what the 

person behind the counter 

recommends to the 

consumer!”

- Modern Tire Dealer



What Our Experience Teaches…

• A confident counterperson is an effective 
problem solver!

• Knowledge empowers & builds 
confidence in the person selling to the 
customer… 

• Their obvious expertise makes them 
credible – and builds trust with the 
customer!



• Selling skills:
– Listening

– Diagnosing customer 
needs

– Handling resistance and 
objections

– Closing the sale

– Selling up

What We Train…

Selling
Skills



• Tire Knowledge:
– Tire functions, 

categories, components 
and materials

– Tire design and 
performance

– Tire for different driving 
markets, types of 
vehicles and geographic 
markets

What We Train

Selling
Skills

Tire
Knowledge



• Brand Knowledge:
– An introduction to and 

overview of Cooper Tire
– it’s history and where 
it stands today

– Cooper support for 
customers

– Cooper technology and 
innovation

What We Train

Brand
Knowledge

Selling
Skills

Tire
Knowledge



• Industry Knowledge
– An overview of the tire 

industry and how it 
works

– The major players and 
where Cooper fits into 
the market

– Trade resources and 
government regulation

What We Train

Brand
Knowledge

Selling
Skills

Tire
Knowledge

Industry
Knowledge



• Business Acumen
– Managing by the 

numbers

– HR and People

– Marketing and social 
media

– Webinars
• Millennials

• Products

• Marketing

What We Train

Brand
Knowledge

Selling
Skills

Tire
Knowledge

Industry
Knowledge

Business
Acumen



• Product Knowledge
– Training on individual 

Cooper and Mastercraft 
tires

– Supported with 
Webinars as well!

What We Train

Brand
Knowledge

Selling
Skills

Tire
Knowledge

Industry
Knowledge

Business
Acumen

Product
Knowledge



eCooper University

• An online training resource for counter sales 
personnel, service technicians, store 
managers and franchise owners

• Features:
– Curriculum based learning

– Earn as you learn rewards program

– Courses broken into easy to use modules

– Online platform that supports computers, tablets and smart 
phones

– 24/7 Convenience

– Certificates suitable for framing



Look & Feel…



Look & Feel…



Look & Feel…



Courses



• Users can shop for 
thousands of items 

• Selection includes 
branded apparel, 
electronics, toys, 
jewelry and household 
items

Rewards



How to Register



2016 Promotional Campaign!!!



CooperTireNavigator.com

Dan Kelly – Sales & Marketing Education Manager 
February 2016



Mastercraft Tire Selector

 One of the most popular items ordered on CooperTireAdStore.com



NEW…Cooper Tire Navigator.com

 Digitally enhanced version of the Tire Selector
 Provides a more interactive experience with the consumer
 Creates an improved buying experience!



NEW…Cooper Tire Navigator.com

 Lists ALL the available options based on tire size fitment!



NEW…Cooper Tire Navigator.com

 Provides extensive details about the tire:
 Features & Benefits
 Testimonials
 30-second video(s) designed to help sell the tire!



THANK YOU!!!



Wrap Up 



2017 Insight 
Exchange

Airfare & transfers
All inclusive resort
Business meeting

Activities
Special recognition event

Grand Fiesta Americana
Cabo San Lucas, Mexico

Century
March 8 – 11, 2017


